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http://images.webofknowledge.com/WOKRS534DR1/help/WOS/hp_subject_category_terms_tasca.html

254 categories

Web of Science Categories

http://images.webofknowledge.com/WOKRS534DR1/help/WOS/hp_subject_category_terms_tasca.html
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The history behind the Journal Impact Factor

• 1963, Eugene Garfield launches Science 
Citation Index, ISI, Philadelphia

• Eugene develops concept of Citation 
Indexing for research discovery

• SCI becomes a commercial product 

• The Impact Factor was developed to help 
select journals for SCI

• Eugene Garfield co inventor of Impact Factor
• Available in 1975
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Ratio of 
citations from 2019 to papers 
published in 2017 and 2018 
to 
papers published in 2017 and 2018

2019 Journal Impact Factor

2020

Journal

2016

Journal

20182017

Journal Journal

2019

Journal

Learn more: JCR Best Practices

How is the impact factor calculated?

http://jcr.help.clarivate.com/Content/best-practices.htm
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Context is everything

20
good or bad? 0

25

20
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0

1000

20
Bad

Is the number of citations of this journal/paper high or low?

It depends on the context (research area, year of publication...)
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Journal Citation Reports

Journal Citation Reports (JCR)

This shows how the average 
Journal Impact Factor varies 
considerably across the 
different research categories.

JCR also shows how the 
number of journals in each 
category also varies.
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Quartile Percentile

Q1 > 75%

Q2 50-75%

Q3 25-50%

Q4 < 25%

The percentile of a journal determines the ranking of a journal in a Web of Science category

The journal with the highest JIF within a category 
has the highest percentile and is ranked as 1

A journal can be indexed in 2 categories 
and have a different percentile & 
quartile in each of the categories

Understand percentiles & quartiles

Journal Impact Factor

Q4                               Q3                              Q2                                   Q1

Q4               Q3            Q2             Q1

Category A

Category B

Journal
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2020 Journal Citation Reports

Quickly obtain a concise 
view of each journal’s 
recent citation 
impact alongside 
descriptive statistics on 
contributing authors and 
open access

2019 Data

journals

new journals 
added to the 
JCR this year

categories

journals
suppressed

countries

Editorial 
Expression of 
Concern on 15
additional titles

12,171 236 83

351

33 15

Gold OA 
journals

average increase 
in Journal Impact 
Factor

1,658

9.41% 

Hybrid
journals

7,487
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Recomendation – Register in JCR/ESI with the same credentials

https://www.recursoscientificos.fecyt.es/servicios/informacion

Direct links

https://www.recursoscientificos.fecyt.es/servicios/informacion


16

Search a journal



Journal 
Intelligence
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Explore the citations received by a journal
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c



Journal 
Intelligence
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Gold OA Citable*

Papers tagged as either DOAJ 
Gold or Other Gold in Web of 
Science are counted as Gold OA 
Citable in JCR. 

Subscription and free to read

Papers identified as Bronze, 
Green Published and Green 
Accepted in Web of Science 
are counted as part of the 
Subscription and Free to Read 
Citable content in JCR.

*The data are current as of the time of JCR 
extraction from the Web of Science.

Citable items
All materials indexed as articles or reviews 
in Web of Science and counted as Citable 
Items in the denominator of the JIF. 

Other
Incidental items, such as editorial 
material, correspondence, news, meeting 
abstracts, that are not counted in the JIF 
denominator.

Unlinked
Citations to a journal that have incomplete 
data at the paper level, but are still 
included in the JIF calculation.

How is open access content displayed in Journal Citation Reports?



View metrics trends along the years 
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Search journals within categories

Submit button at the 
bottom left of the page

Additional 
filters

DOAJ only
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Save and compare journals in JCR

When I work with my personal account, 
I can create and save my custom reports
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Save and compare journals in JCR
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See the latest journal impact factor in the Web of Science
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Pop-up window with 
last edition of JCR

See the latest journal impact factor in the Web of Science



Search all papers published by a journal
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You can set this option ON after 
you sign in with your account
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